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LABELLING OF PRODUCTS 
Grievance 

MR P.W. ANDREWS (Southern River) [9.36 am]:  My grievance is very important to a business near my 
electorate and it comes under the auspices of the Minister for Consumer and Employment Protection.  I have 
discussed this issue with the minister; therefore, he knows what I will speak about.   
There is a great desire in the community for people to know that when they purchase a particular product and it 
is labelled that it comes from a certain country and is made of a certain material, that the label be accurate.  The 
debate on fruit labelling is a classic example of this.   

One of the best examples we could use is the humble ugg boot, the humble icon.  The people in my electorate 
like to think of their region as the capital of ugg boots in Western Australia.  I brought along my ugg boots 
today.  I have a question for the minister: does he remember, before he rose to the sublime position of Leader of 
the House, what he bought with the first pay cheque he received in his teaching job?  I bought these with my first 
pay cheque when I was teaching.  I will pass them on to my son; they are a family heirloom.  Members can see 
on them the paint that I used to paint my first house.  They are a little bit ragged, but they do tell a story within 
themselves.  They have brought me a great deal of pleasure.  There is nothing better than picking up the Sunday 
Times at six o’clock on a Sunday morning with ugg boots and boxer shorts on, and nothing else, and then 
watching one’s 19-year-old glamour-queen daughter come home from a nightclub and take one look at her father 
in his ugg boots and drop her head and reverse out of the driveway.  Also, I recall one night at Balladonia, where 
I was camping out with my soon to be wife.  She got cold at about three o’clock in the morning and stole my ugg 
boots off my very feet.  It was a portent of things to come in our relationship! 

I ask members to look at the box I have before me.  I have been told that it is worth between $3 and $4.  If 
members look at the side of it they will see that it has written on it the name “Human Jindi”, which sounds 
Aboriginal, and also “Natural”.  These ugg boots were originally priced at $99.95, but were discounted to 
$69.95.  It is a fairly substantial looking product.  Inside the box is a nice piece of paper, and nicely wrapped in it 
is an ugg boot.  On the ugg boot, members can see a label in the shape of a map of Australia. 

Mr T.K. Waldron:  Where is Tasmania?   

Mr P.W. ANDREWS:  Tasmania is not there, but the rest of Australia is.  It is noted on the label in the shape of 
Australia: “Leather upper; 100 per cent wool lining”.  It has a little picture of the Sydney Opera House, and it has 
“Sydney” written under it.  People would assume that that has something to do with Australia, would they not?  
When we look inside, it says “Australian Merino Wool: Synthetic Sole”.  A person would look at that and say to 
himself, “That is an Australian-made ugg boot.”   

There is a company in my electorate, Uggs-N-Ruggs, which operates out of Kenwick.  Bruce and Bronwyn 
McDougall run that company with their daughter.  They have been operating it for 25 years.  They manufacture 
some 2 000 pairs of ugg boots each year.  Bronwyn actually bought the ugg boot that I have in my hand.  When 
she went to the sales assistant and asked, “Is this 100 per cent wool?” the sales assistant said first of all, “No, it’s 
not.”  Then she read the label and said, “Yes, it is.”  That ugg boot was bought from one of the big shoe store 
chains.  It was not a little shop on the corner; it was a major shoe sales place.  Anyway, Mrs McDougall sent the 
said item away to be tested by the Australian Wool Testing Authority, and a report came back.  This ugg boot is 
99 per cent polyester and about one per cent polypropylene.  In other words, all of it is synthetic; there is no 
wool in it at all - none whatsoever.  It is an absolute disgrace.   

My research officer did a bit of investigating.  She phoned 12 different stores, including three or four major 
chains, one of which is at four different locations in Perth.  This was just over a month ago.  At one place, those 
ugg boots were sold out but they had not been replaced, and at others this was the situation: no more stock this 
season; no more stock this season; sold out; sold out; sold out; recalled approximately one month ago - problem 
with the tags; sold out; still in stock; winter clearance - selling for $ 49.95; none in stock; had two pairs but not 
advertising them as wool any more; been recalled for two months.  Of those 12, 10 places had actually sold out 
of the entire stock of these supposedly Australian wool ugg boots but which in fact are totally synthetic.  These 
are major companies.  There are only a couple of possibilities: firstly, these companies were duped, in which 
case their buyers did not do their job properly; or, secondly, they actually knew what they were selling and just 
went ahead and did it anyway. 

My grievance relates to the fact that, firstly, consumers are being duped and are not getting what they pay for.  
Notice the price: $99.95.  The ugg boots of my constituents, the people whom I am representing, sell for between 
$100 and $120.  Although the other ugg boots are priced at $99.95, they are probably worth between $30 and 
$40, if that.  Damage is being done to my constituents’ business.  As Mrs McDougall said, she does not mind 
competing with real products, even from overseas, but it is unfair that her business must suffer because of these 
basically false imports.  I seek leave to have the said ugg boots tabled for the remainder of today’s sitting. 
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The SPEAKER:  Does that include the old ones? 

Mr P.W. ANDREWS:  No, I need them.  I seek to table the synthetic ones, not the real ones. 

The SPEAKER:  The new synthetic ugg boots will be laid on the table for the balance of this day’s sitting. 

[The item was tabled for the information of members.] 

MR J.C. KOBELKE (Balcatta - Minister for Consumer and Employment Protection) [9.44 am]:  I thank 
the member for his grievance and must acknowledge that I have an interest in this matter, as an habitual wearer 
of ugg boots, but not when I am on the job. 

The SPEAKER:  It is sad, is it not? 

Mr J.C. KOBELKE:  The key issue that the member has raised is a very important one; that is, people should 
be able to expect to get what they pay for.  Our consumer protection laws are about ensuring that if people 
advertise a product as meeting certain standards or being of a certain origin, it meets those standards and is of 
that origin.  People should not be misled.  It is really another way of stealing people’s money if they buy 
something that purports to be a certain item of a certain value and it is not.   

Clearly, the Gallop government has taken consumer protection very seriously.  There has been a huge turnaround 
from the old fair trading days under the last Liberal government, when the finance brokers scandal reflected a 
very laissez faire approach and consumer protection was not an issue.  We have put additional resources into 
consumer protection and we have reinvigorated that part of the Department of Consumer and Employment 
Protection to make sure that there is a real attempt to provide protection for consumers. 

The case that the member has outlined appears to be an example of the genuine article being undercut by a 
cheaper substitute that did not meet the standards that it purported to meet; that is, it was not wool, which clearly 
would have been a key factor in people purchasing such an item.  People paid a reasonable amount of money for 
what they thought was an Australian wool product, which is clearly something that they would have seen as 
being value for money, when they were simply getting a cheap synthetic substitute.   

My advice is that on 14 July there was a report in an ABC news bulletin in which the Western Australian 
Farmers Federation said that ugg boots such as the ones that the member has drawn to our attention were being 
misrepresented as being 100 per cent merino wool when in fact they were polyester.  Mr Watts from the Western 
Australian Farmers Federation wool section - I understand he is the president - stated that the boots were widely 
available in stores and jeopardised the hard work of Australian farmers, and obviously businesses such as that in 
the member for Southern River’s electorate.  There were some media reports following that.  I believe the 
member’s constituents spoke up at that time, pointing out the threat to their business of these cheap substitutes, 
which were clearly being misrepresented as being woollen ugg boots.  

The testing of which I am aware of and to which the member has alluded was undertaken by the Australian Wool 
Testing Authority, which found that the boots were 99.6 per cent polyester.  I understand the boots are 
manufactured by Coastline Pty Ltd from Victoria.  After this issue was brought to the attention of the public, 
Coastline claimed that it had removed that product from the market.  I certainly hope that is true.   

The Department of Consumer and Employment Protection then became proactively involved in trying to see 
what could be done.  However, the department realised that as this was a Victorian company, it would clearly be 
a national issue.  Therefore, the Department of Consumer and Employment Protection approached the Australian 
Competition and Consumer Commission to ascertain whether it had received complaints.  The ACCC confirmed 
that it was investigating the issues raised by Uggs-N-Ruggs and that it would look into the matter.  As the ACCC 
has responsibility for the Trade Practices Act and as there was a national aspect to this matter, the department 
has left the ACCC to make the running on it.  The Department of Consumer and Employment Protection in 
Western Australia and the ACCC have a good working relationship.  There are times when the ACCC draws 
matters to the attention of the state department.  If it is a national matter, the department will seek to work 
through the ACCC or leave the ACCC to make the running on the matter.   

There is state legislation in the form of the Fair Trading Act 1987 that seeks to protect consumers from 
misleading labelling.  The department investigates any complaints that people bring forward about misleading 
labelling, whether it be related to the quality of the product or the country or state of origin of a product.  At this 
time in particular, people are very well aware of products being brought into Australia from other places.  There 
may be concerns about the quality of those products; there may be concerns about quite important industries in 
our state being undercut.  Therefore, people should be properly informed when they make a choice about which 
product they will buy.   

The department has certainly been very proactive in ensuring that it looks after consumers and provides real 
protection for them.  Some figures are worth mentioning as evidence of how we have changed the focus within 
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the state department.  In 2000-01, the last year of the former Liberal government, 11 fines or reprimands were 
issued under the Fair Trading Act for matters taken up by the state agency.  That compares with 94 fines or 
reprimands issued in 2003-04 and 61 in 2004-05.  Clearly, there is a stark contrast between the 11 actions taken 
in the last year of the previous Liberal government and the 155 actions taken in the past two years under our 
government.   

I congratulate the member for Southern River for bringing forward this matter.  It is important that we make sure 
that people are aware of their rights and that we take action to prevent anyone from misrepresenting products so 
as to dupe people into buying something that is not what they expected to buy.  As the member said, it is of 
considerable concern to small businesses and companies across Western Australia that their vital and growing 
businesses could be undercut and potentially destroyed by people putting products into the market to dupe 
people.  What has been clear since the election of the Gallop Government, both in this area and a range of other 
areas, is that there has been a desire to put in place decent standards and to enforce those standards.  This is a 
clear example in the area of consumer protection of not accepting that people should be duped in this way.  The 
agency will follow through on this matter.  We have worked with the appropriate commonwealth agency and the 
Australian Competition and Consumer Commission.  I hope that, as a result of what the member and others have 
done, this sort of product, which is clearly designed to dupe people into buying something that is not what it 
purports to be, will no longer be available in our marketplace.   
 


